
 Vision, Innovation and the Reality of Self-Promotion for Singers 
 
Student singers and voice teachers have many resources today to help develop their 
performance portfolios. However, only the most resourceful performers develop marketing 
strategies that set them apart. Vision and innovation are needed to shape the future of our 
music industry. 
 
This lecture will present topics to assist the planning of recitals, concert tours, recordings and 
websites. Both students and faculty will then have the chance to consider their own marketing 
materials to compare and contrast them with other successful models. 
 
For students, business cards, promo shots, and resumé development are a good start. However, 
it is important to discover rewarding music and to develop a plan of action for career 
development. We will contemplate what repertoire could help to make singers exceptional or 
distinctive. Other topics included in the discussion will focus on budgeting, publicizing, and 
grant writing to assist voice teachers. 
 
Countless theatres, museums, music halls, opera houses, and festivals around the globe offer 
performance opportunities for singers. Nevertheless, what do today’s discerning audience 
members want to hear, see, or experience? They want programs to which they can relate that 
demonstrate vision and innovation. The human experience is what sells. Successful artists who 
challenge conventional thinking about creativity and artistic expression and borrow from a 
range of influences and disciplines in their work are those that get the public’s attention. We 
essentially have to become our own playwright, director, actor, and singer to create 
performance events that embrace diverse audiences with meaningful music. 
 
The music of the past is not obsolete, but perhaps it has not yet been fully developed for 
modern tastes. If it is presented in thoughtful, innovative ways, we can revolutionize the 
performance of classic song. Consider for a minute, Taylor Mac, award-winning performance 
artist who has created a niche that won him a "Genius Grant" from the John D. and Catherine T. 
MacArthur Foundation in 2017. His 24-Decade History of Popular Music, told through a 
subjective history of the past 240 years since America’s founding is a gender-bending look at 
various musical styles complete with unique costumes. It draws on forms such as commedia 
dell'arte, contemporary musical theater, and singing and storytelling performance. His concerts 
include song repertoire that was popular during the American Revolution, the temperance 
movement, the underground railroad, Civil war reconstruction, the Oklahoma land rush, WWI, 
the Harlem Renaissance, the Stonewall Riots, the Aids epidemic, and continue right up to the 
present. His work may not appeal to all, but he has developed a strong following around the 
world. 
 
Another artist’s work we will consider is Barbara Hannigan, who is renowned for her 
performances of contemporary music. Her advocacy of contemporary music began in her 
youth, and she sang her first world premiere at the age of 17. She is particularly noted for her 
performances of György Ligeti's Mysteries of the Macabre, and in 2011, she began to conduct 



the work in addition to singing the vocal part. Her conducting is almost dance-like in its 
performance and adds a unique perspective from which to sing. How might we develop our 
own set of skills to enhance our performances? 
 
A visit to Thomas Hampson’s Hampsong Foundation resource page at 
https://hampsongfoundation.org/resources/ will give singers many ideas of how one opera 
singer has developed multiple programs of classic song to keep music in the forefront of 
audience’s minds. His projects such as Song of America and Singers on Singing: Great Artists in 
Conversation, to smaller, focused projects of limited scope, like Berlioz, Wagner, and Liszt: 
Romantic Songs, or Schumann and Heine demonstrate what innovation and vision can do for 
our art. Hampson is an advocate for all singers of any age and ability. Hampson is interested in 
offering projects that cover a wide range of historical and musical topics, which connect classic 
song with a larger cultural context, telling the story of a time, place, and people. Each project is 
a conglomeration of different resources, often featuring audio and video resources, texts (often 
including essays and translations), PDFs of concert programs. These projects will inspire student 
singers, educators, and song enthusiasts. Hampson says: “Song is a metaphor for the 
imagination and poetry tells the story of existence.” This is one more way for us to meet the 
needs of modern audiences who seek meaningful human connections. 
 
This session will leave auditors with practical ways that will help to address some marketing 
challenges. The presenter will aim in the session to show via power point illustration using 
specific examples from her own marketing and contrasting those with various performers in the 
industry. 
 
Former University of Iowa President, Sally Mason said: “Educating our students to thrive in a 
complex, global society critical to achieving educational success through increased scholarship, 
as well as development opportunities for faculty offers a specific way forward.” It is up to each 
of us to find our own artistic way forward. Before student singers can find work auditioning for 
opera or musical theater jobs, they need to learn to sing a variety of song styles and find 
compelling ways to present those songs. Development of projects that are innovative are sure 
to promote a positive trajectory for long-term career development. The championing of art 
song is one way to begin. The wealth of available song literature is limitless and some visionary 
topic is out there to suit every singer’s ability and interest! 
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